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(c) The term Secretary means the Secretary 
of Agriculture of the United States, or any 
officer or employee of the Department to 
whom authority has heretofore been dele-
gated, or to whom authority may hereafter 
be delegated, to act in his stead; 

(d) The term General Counsel means the 
General Counsel of the Department; 

(e) The term Administrator means the Ad-
ministrator of the Agricultural Marketing 
Service, with power to redelegate, or any of-
ficer or employee of the Department to 
whom authority has been delegated or may 
hereafter be delegated to act in his stead. 

(f) [Reserved] 
(g) The term FEDERAL REGISTER means the 

publication provided for by the Act of July 
26, 1935 (49 Stat. 500), and acts supplementary 
thereto and amendatory thereof; 

(h) The term marketing agreement means 
any marketing agreement or any amend-
ment thereto which may be entered into pur-
suant to section 8b of the Act; 

(i) The term marketing order means any 
order or any amendment thereto which may 
be issued pursuant to section 8c of the Act; 

(j) The term person means any individual, 
corporation, partnership, association, or any 
other business unit; 

(k) The term official means the Secretary, 
any officer, employee, or other person em-
ployed or appointed by the Department, and 
any agency or agent appointed by the Sec-
retary to administer a marketing agreement 
or a marketing order, and any agent or em-
ployee of any such agency or agent; 

(l) The term information means and in-
cludes reports, books, accounts, records, and 
the facts and information contained therein 
and required to be furnished to or acquired 
by any official pursuant to the provisions of 
any marketing agreement or marketing 
order. 

[25 FR 5907, June 28, 1960, as amended at 26 
FR 7796, Aug. 22, 1961; 28 FR 579, Jan. 23, 1963] 

§ 900.201 Investigation and disposition of al-
leged violations. 

Whenever the Administrator has reason to 
believe that any handler has violated, or is 
violating, the provisions of any marketing 
order, he may institute such investigation 
and, after due notice to such handler, con-
duct such hearing in order to determine the 
facts as, in his opinion, are warranted. If, in 
the opinion of the Administrator and the 
General Counsel, the facts developed as a re-
sult of such investigation or hearing warrant 
such action, the General Counsel shall refer 
the matter to the Attorney General for ap-
propriate action. 

§ 900.210 Disclosures of information. 
All information in the possession of any of-

ficial which relates to the business or prop-
erty of any person, and which was furnished 

by, or obtained from, such person pursuant 
to the provisions of any marketing agree-
ment or marketing order, shall be kept con-
fidential and shall not be disclosed, divulged, 
or made public, unless otherwise expressly 
provided in said marketing agreement or 
marketing order, or unless said person au-
thorizes said official, in writing, to disclose 
such information, except that: 

(a) Such information may be disclosed, di-
vulged, or made public if it has been ob-
tained from or furnished by a person who is 
not the person to whose business or property 
such information relates or an employee of 
such latter person, or if such information is 
otherwise required by law to be furnished to 
an official; 

(b) Such information may be furnished to 
other officials for use in the regular course 
of their official duties; 

(c) Such information may be combined and 
published in the form of general statistical 
studies or data in which the identity of the 
person furnishing such information or from 
whom it was obtained shall not be disclosed; 

(d) Such information may be disclosed 
upon lawful demand made by the President 
or by either House of Congress or any com-
mittee thereof, or, if the Secretary deter-
mines that such disclosure is not contrary to 
the public interest, such information may be 
disclosed in response to a subpena by any 
court of competent jurisdiction. 

(e) Such information may be offered in evi-
dence (whether or not it has been obtained 
from or furnished by the person against 
whom it is offered) by or on behalf of the 
Secretary, the United States, or the official 
who obtained it or to whom it was furnished, 
in any administrative hearing held pursuant 
to section 8c (15)(A) of the Act or in any ac-
tion, suit, or proceeding, civil or criminal, in 
which the Secretary or the United States or 
any such official is a party, and (1) which is 
instituted (i) for the purpose of enforcing or 
restraining the violation of any marketing 
agreement or marketing order, or (ii) for the 
purpose of collecting any penalty or for-
feiture provided for in the act, or (iii) for the 
purpose of collecting any monies due under a 
marketing agreement or marketing order, or 
(2) in which the validity of any marketing 
agreement or marketing order, or any provi-
sion of either, is challenged or involved. 

(f) Such information may be furnished to 
the duly constituted authorities of any 
State, pursuant to a written agreement 
made under authority of section 10(i) of the 
Act, to the extent that such information is 
relevant to transactions within the regu-
latory jurisdiction of such authorities. 

§ 900.211 Penalties. 
Any official who shall have violated the 

provisions of § 900.210 by wilfully divulging, 
disclosing, or making public any information 
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